
DISCOVER SAINT JOHN 



Flexibility & Durability 
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Hotel Room Sales 306K 

Visitation $1.7M 

Overall Spend $282M 

Hotel Revenue $38M 

2018 



Hotel Room Sales 6% 

Visitation 1% 

Overall Spend 4% 

Hotel Revenue 10.4% 

Growth over 2017 



Hotel Room Sales 15.2% 

Visitation 9.5% 

Overall Spend 18.3% 

Hotel Revenue 28% 

Growth since 
2015 



Travel Trade  

& Cruise 

Sports &  

Major Events 

Meetings &  

Conventions 

Leisure 

Visitation 

M A R K E T I N G  



ADVERTISING 

AWARENESS 

2 0 1 5  -  2 0 1 8  

*Source: CRA Urban Report 

45% 

16% (2015) 

61% (2018) 



SUCCESSFUL 
EVENTS 

CANADA 55+ GAMES – ECONOMIC IMPACT: $3.2M 



2018 FESTIVAL OF ARCHITECTURE – ECONOMIC IMPACT: 
$460K 



Over 500 Members 



W H A T ’ S  I N  I T  

For Me? 









GDP - TOTAL IMPACT, DIRECT & 
INDIRECT $71M 

PROVINCIAL SHARE OF TAX REVENUES 
FROM 2018 SPENDING $24.8M 

2018 OVERALL SPEND $282M 



“Communities with substantial and 

growing visitor economies outperform 

their peers, not just in travel-related 

employment, but in all employment, 

leading to more sales and more 

success for industry participants.” 

Source: 2015 Oxford Economics 



You don’t move 
to a place you 

have not visited. 







Awareness 



"This vibrant, historic 
and revitalized place is 
one of Canada’s most 

urbane, modern, 
energetic and hip cities." 

- Ottawa Life Magazine 



Awareness 

Consideration 



\ 



Awareness 

Consideration 

Conversion 



VISITATION 1.7M 



MOTIVATING MEMORABLE MEANINGFUL 















$347K 

123% 

2 0 0 8  

2 0 1 8  

Private Investment from Saint John Hotel Association 



Destination with 
diverse, high-

quality culinary or 
dining experiences 

30% 
2 0 1 5  

32% 
2 0 1 8  

Historic 
place 

61% 
2 0 1 5  

72% 
2 0 1 8  

Place that offers 
a vibrant, urban, 

waterfront 
experience 

33% 
2 0 1 5  

46% 
2 0 1 8  

Awareness 
of leisure 
activities 

52% 
2 0 1 5  

72% 
2 0 1 8  

2 0 1 8  T O P  T R A I T  

Friendly & 
Welcoming 
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S I N C E  2 0 1 2  

SIGNED CONTRACTS 



$42M 
Major Events 

$20M 
Sporting 
Events 

$10M 
Meetings & 
Conventions 



$3M 

$10M 

$1.2M 

$1.2M 

2020 

2021 



& Durability Flexibility 




