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#MySaintJohn 



• A deliverable of the Population Growth Framework: Love Your 
City social media campaign 

• The Focus: Serves to inspire our greatest ambassadors for growth 
– our citizens  

• We need to grow and in order to do this, our best feet have to be 
forward  

• We want to give those who have something positive to say about 
life in Saint John a platform to do so  

• The Goals: 

• Inspire citizens to share what they love about Saint John 

• Allow for positive online dialogue 

• Increase social media engagement 

• Educate and remind citizens of Saint John’s greatest assets 

Campaign background 



• Focus: PLACES  

• Explored the places people love and what attracts people to Saint 
John 

• Social media campaign, included photo contest with donated prizes 

• Ran from the beginning of October to the end of November  

• Target audience: Saint John residents; Facebook & Twitter users 

• Was a success! 

• Dedicated webpage for the campaign: saintjohn.ca/mysaintjohn 

 

Phase I – show and share 



Visit our online album on Facebook @CityofSaintJohnNB 

 
Think about how you feel after seeing the photos!  

Results - what we saw  

https://www.facebook.com/pg/CityofSaintJohnNB/photos/?tab=album&album_id=1958939887501313
https://www.facebook.com/pg/CityofSaintJohnNB/photos/?tab=album&album_id=1958939887501313


Results - what we heard  



Results – conclusion & thanks 

Phase I came to a close at the end of November 

Lots of love 
shared and 5 
happy winners! 



• Focus: PEOPLE 

• Explore what keeps people in Saint John; their city love story 

• Social media campaign, supported by radio with a contest 

• Will run from mid-February to the spring of 2019 

• Target audience: Saint John residents; Facebook & Twitter users, radio listeners 

• Co-sponsored with 97.3 The Wave and Country 94 

Phase II – show and tell 



• Videos of citizens and staff telling their Saint John lo ve stories 
• First up, Emilie….next, John and Carol 

 

 

 

 

 

• Radio promotion 
• City ad to kick-start the campaign  

• Call-ins run for 2 weeks, weekdays, with montage every Friday 

• Contest is sponsored by the City of Saint John & Acadia Broadcasting 
Limited, and supported by the City Market & local artist Kevin Goggan 

• Dedicated webpage for the campaign: saintjohn.ca/mysaintjohn 
 

 

Public engagement 

http://www.saintjohn.ca/mysaintjohn
http://www.saintjohn.ca/mysaintjohn
https://www.youtube.com/watch?v=GoLj39uuI8I&feature=youtu.be


• Be our greatest ambassadors and tell your Saint John love stories. 

• Share our efforts through your own social media channels. 

• Watch, like, love, comment on and tag an out-of-town friend 

Join the conversation 

Thank you for… 


